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Methodological notes


I. M E T H O D O L O G I C A L   N O T E S


The service sector constitutes the units, which conducting the main economic activity classified into the following sections of NACE:

G
– Wholesale and retail trade; repair of motor vehicles, motorcycles and personal and household goods;
H
– Hotels and restaurants;

I
– Transport, storage and communication;

J
– Financial intermediation

K
– Real estate, renting and business activities;

L
– Public administration and defence; compulsory social activities;

M
– Education,

N
– Health and social work

O
– Other community, social and personal service activities;

P
– Private household with employed persons;

Q
– Extra-territorial organisations and bodies;

The units conducted activities classified according to the PKD in sections: G, H, I, K, M and O constitute the sector of non-financial market services. In the publications prepared by the National Accounts as well as the regional publications the non-financial market services concern sections: G, H, I, K, O and P. The M section (Education) and N (Health and social work) are included into the non-market services.

Trade enterprises are classified in accordance with NACE rev.1 in the section “WHOLESALE AND RETAIL TRADE; REPAIR OF MOTOR VEHICLES, MOTORCYCLES AND PERSONAL AND HOUSEHOLD GOODS”.

These units are classified as follows:

	SECTION “G”
	WHOLESALE AND RETAIL TRADE; REPAIR OF MOTOR VEHICLES, MOTORCYCLES AND PERSONAL AND HOUSEHOLD GOODS

	DIVISION 50
	SALE, MAINTENANCE AND REPAIR OF MOTOR VEHICLES AND MOTORCYCLES; RETAIL SALE OF AUTOMOTIVE FUEL

	GROUP
	

	
50.1
	Sale of motor vehicles

	
50.2
	Maintenance and repair of motor vehicles

	
50.3
	Sale of motor vehicle parts and accessories

	
50.4
	Sale, maintenance and repair of motorcycles and related parts and accessories

	
50.5
	Retail sale of automotive fuel

	
	

	DIVISION 51
	WHOLESALE TRADE AND COMMISSION TRADE, EXCEPT OF MOTOR VEHICLES AND MOTORCYCLES

	GROUP 

	

	
51.1
	Wholesale on a fee or contract basis

	
51.2
	Wholesale of agricultural raw materials and live animals

	
51.3
	Wholesale of food, beverages and tobacco

	
51.4
	Wholesale of household goods

	
51.5
	Wholesale of non-agricultural intermediate products, waste and scrap

	
51.6
	Wholesale of machinery, equipment and supplies

	
51.7
	Other wholesale

	
	

	DIVISION 52
	RETAIL TRADE, EXCEPT OF MOTOR VEHICLES AND MOTORCYCLES; REPAIR OF PERSONAL AND HOUSEHOLD GOODS

	GROUP

	

	              52.1
	Retail sale in non-specialized stores

	
52.2
	Retail sale of food, beverages and tobacco in specialized stores

	
52.3
	Retail sale of pharmaceutical and medical goods. cosmetic and toilet articles

	
52.4
	Other retail sale of new goods in specialized stores

	
52.5
	Retail sale of second-hand goods in stores

	
52.6
	Retail sale not in stores

	
52.7
	Repair of personal and household goods

	The names of some classification levels used in the publication have been abbreviated; the list of used abbreviations and their full names are given bellow:

	abbreviation
	full name

	sections

	Trade and repair 
	Wholesale and retail trade; repair of motor vehicles, motorcycles and personal and household goods


	divisions

	Motor trade
	Sale, maintenance and repair of motor vehicles and motorcycles; retail sale of automotive fuel 



	Wholesale trade
	Wholesale trade and commission trade, except motor vehicles  and motorcycles 



	Retail trade
	Retail trade, except of motor vehicles and motorcycles; repair of personal and household goods 



	Renting of machinery and equipment
	Renting of machinery and equipment without operator and of personal and household goods




According to the Council Regulation No 1165/98 concerning short term statistics the following grouping of activity kinds is applied:

	NACE
	Activity  kinds

	52
	Retail sale 

	52.11, 52.2
	Retail sale of food, beverages, and tobacco

	52.12, 52.3, 52.4, 52.5, 52.6
	Retail sale of non-foodstuffs, 

	5211
	Retail sale in non-specialised stores with food, beverages or tobacco predominating

	5212
	Other retail sale in non-specialised stores

	5221, 5222, 5223, 5224, 5225, 5226, 5227
	Retail sale of food, alcoholic and non-alcoholic beverages as well as tobacco in specialized sale outlets

	5231, 5232, 5233
	Retail sale of pharmaceutical and medical goods, cosmetic and toilet articles

	5241, 5242, 5243
	Retail sale of textiles, clothing, footwear 

	5244, 5245, 5246
	Retail sale of household equipment

	5247, 5248
	Retail sale of books, newspapers and sale in other specialised stores

	5261
	Retail sale via mail order houses


The economic entities are divided on three categories taking into account the number of the employees: 

· to 9 employees, 

· from 10 to 49 employees, 

· more than 49 employees.

Data concerning the employed persons includes full-time employed and part-time employed in the main workplace.

Employed persons cover:

1) hired on the basis of the employment contracts (labour contract, posting, election or appointment) including seasonal or temporary employees;

2) employers and own-account workers:

·  owners and co-owners of the establishment (including contributing family workers) of the entities conducting the economic activities (excluding partners in companies who do not work in them);

·  self-employed persons;

3) agents employed on the basis of agent agreements or order agreements (including contributing family workers and persons employed by agents);

4) outworkers;

5) members of agricultural production co-operatives or based on them other profile co-operatives, conducting the activity according to the co-operative law;

The average paid employment concern the full- and part-time paid employees in terms of full-time paid employees (excluding persons employed abroad).

The average monthly (nominal) wages and salaries per paid employee were calculated assuming:

·  personal wages and salaries, excluding wages and salaries of persons engaged in outwork as well as apprentices and persons employed abroad’

· payments from profit and balance surplus in co-operatives,

· annual extra wages and salaries for employees of budgetary sphere entities,

· fees paid to selected groups of employees for performing work in accordance with a labour contract, e.g. to journalists, film producers, radio and television program producers.

Data regarding wages and salaries are given in gross terms, i.e. including deductions for personal income taxes and since 1999 also employee’s contributions to compulsory social security (retirement, pension and illness).

TRADE MARGIN – is the price of the trade services. That is the difference between the purchase and sale price of the commodities, destined for the covering of the expenses and own profits. There is the gross trade margin i.e. difference between purchasing value and value of sale, as well as the net trade margin - which is difference between sale value and own costs of products sold.

The gross margin is:

· the percentage reductions of retail and wholesale prices;

· the percentage surcharges added to sale prices;

· amount rate added to the sale or wholesale prices.

The value of the margin and the principles of their usage are established by the trade enterprise. The total trade margin is obtained as the sum of the retail, wholesale and catering establishment margins and is the main source of information about revenues in trade enterprise destined for the covering of the expenses, taxes and own profits.

GROSS OUTPUT includes in the non-financial corporations sector:

1) revenues from the sale of self-manufactured products (goods and services);

2) margins realized on the sale of commodities purchased for re-sale,

3) the value of products in the form of settlements in kind,

4) products designated for increasing the value of own fixed assets,

5) changes in inventories of finished goods and work in progress.

INTERMEDIATE CONSUMPTION includes: the value of consumed materials (including fuels) in net terms (after subtracting the value of recyclable wastes), raw materials (including packaging), energy, technological gases, outside services (outside processing, transport services, equipment rental, telecommunication and accounting services, commissions paid for banking services), costs of business trips as well as other costs (e.g., advertising, representation, rental and leasing costs, ticket costs for official business, costs of lump-sum payments for using personal vehicles for official business, stock exchange payments as well as payments from participating in the National Depository for Securities).

GROSS VALUE ADDED – the part of the value of Gross Domestic Product produced in the frame of the exploitation activity of the trade units. This value is compiled as the difference between the gross output and intermediate consumption.

INVESTMENT OUTLAYS are financial or tangible outlays, the purpose of which is the creation of new fixed assets or the improvement (rebuilding, enlargement, reconstruction, adaptation or modernization) of existing capital asset items, as well as outlays on so-called initial investments.

TURNOVER includes all duties and taxes on the goods or services invoiced by the unit with the exception of the VAT invoiced by the unit vis-a-vis its customer and other similar deductible taxes directly linked to turnover. Turnover also includes all other charges (transport, packaging, etc.) passed on to the customer, even if these charges are listed separately in the invoice. Reduction in prices, rebates and discounts as well as the value of returned packing must be deducted. Price reductions, rebates and bonuses conceded later to clients, for example at the end of the year, are not taken into account.

Income classified as other operating income, financial income and extraordinary income in company accounts is excluded from turnover. Subsidies received from public authorities or the institutions of the European Union are also excluded.

The survey of the turnover in trade enterprises covers units conducting economic activity classified according to the NACE Rev. 1 into the groups: 50.1 – 50.5 and 52.1 – 52.6. 

The survey is conducted since 2000 year for collecting information about monthly turnover. The following questionnaires are used in the survey:

DG-1 – monthly report of enterprises on economic activity covers enterprises in which the number of employed persons is 10 or more. 

H-01/k – quarterly inquiry of trade enterprises covers enterprises in which the number of employed persons is less than 10. Data are collected quarterly for each month.
Turnover of trade enterprises are presented as indices of gross data as well as trend using TRAMO-SEATS method.
RETAIL SALE OF GOODS – sale of the goods, own-produced and second-hand goods in the retail sale outlets, catering establishments and other outlets (i.e. magazines, warehouses and storehouses etc.) for the individual consumption purpose.

The value of the retail sale is the sum of the sale realized by the trade and non-trade units.

SALE OF FOOD – covers the products of animal or vegetable growth, which in the natural state or after the technological processing became the food. Excluding alcoholic beverages, tobacco products and medicines.

SALE OF NON-CONSUMER GOODS covers the exists necessities of the people, connected with clothing, accommodation and household maintenance, personal hygiene and health care; with culture, education, tourism and transport. As well as the goods used by the households for the agricultural and construction purpose.

SALE OF ALCOHOLIC BEVERAGES covers:

· pure or high-quality spirit products, i.e. alcoholic beverages with more than 18% of alcohol,

· wine (grape, fruit and sparking) aperitif or cocktail beverages and meads,

· beer with or without alcohol and extracts.

RETAIL SALE OUTLETS the trade establishments and covering:

· many-space stores,

· stores and pharmacies,

· small retail sale outlets (stalls, new-stands),

· other portable small retail sale outlets,

· petrol stations.

STORE –  the room-space with the trade purpose, accessible for all consumers. The store could be located in the separated building or in the dwelling-house. If in the big stores (department stores or shopping centre) the part of the space is hired by the another natural person or corporate body, than this space constitutes another store.

Classification of the stores according to the branch specialization is based not on formal register but on the real sale of goods from the selected branches.

There are following forms of stores:

· department stores – many-department outlets, in which the sale space exceeds 2000 m2 and which conduct the sale activity in the field of wide and universal assortment of the foodstuffs as well as non-foodstuffs. this kind of outlets usually conduct also subsidiary catering or service activity.

· shopping centre – many-department outlets (including not less than two departments) in which the sale space covering from 600 m2 to 1999 m2 and which conduct sale of the same assortment as the department stores.

· supermarkets – the stores in which the sale space covers from 400 m2 to 2499 m2 and which conducting the sale activity by the self-service way, offer wide assortment of the often purchased foodstuffs and non-foodstuffs.

· hipermarkets – the stores in which the sale space covers more than 2500 m2 which sell in the self-service way the wide assortment of foodstuffs and non-foodstuffs, usually with the parking places for the customers.

· common stores – stores in which the sale space covers from 120 m2 to 399 m2 which conduct the sale activity in the field of common goods.

· specialised stores – stores conduct the sale activity in the field of specific goods assortment i.e. clothes, furnishing, motorization as well as goods in the hobbies scope.
· other stores – stores in which the sale space covers not more than 119 m2 which conduct sale activity in field of common usage goods.

· pharmacies – retail sale outlets which conduct sale activity in the field of pharmaceutical and herbal-products.

· petrol stations – units conduct sale of fuel, petrol, oil, benzine as well as the products used for the car maintenance.

The list of the outlets and petrol stations as of day 31 XII by the branch specialization or organizational forms is based on:

· the outlets list made by units, employing 10 and more persons, which are conducting retail sale (4 division of the H-01s report),

· files for the units, employing 9 or less persons survey, made by The Central Office of the Statistic Computer Study on the Base of Statistic Units;

Sale space – the part of the outlet, devoted to sale or exposition of goods, expressed in m2. 

The persons employed in the store are persons which real work there: owners, co-owners as well as the contributing family workers or persons employed on the base of labour contracts, including seasonally workers and odd-workers, agents and persons employed by agents.

Permanent small retail sale outlets 

· news-stand – is the solid close space, with the exposition window;

· stall – mobile outlets with separated space for exposition and sale of goods;

· warehouse – producer’s or trade warehouses which are conducting the retail sales;

OTHER SMALL RETAIL SALES OUTLETS (the mobile outlet type):

· mobile sale outlets,

· hawking sale outlets;

Various outlets of the retail sale without permanent localisation, which are selling directly to the customer. They are placed usually in the poorly developed area i.e. up-town, tourist area, rest-houses. 

MARKET-PLACES – separated area or building (place, street, covered market) where permanent or seasonally outlets are conducting retail sale activity during several days on the week or every day. 

SEASONAL MARKET-PLACES are open for a certain periods of time with the biggest turnover but not longer than six months in a calendar year (i.e. holiday on the seaside) and used to be opened every year in the same period.

WHOLESALE – includes sales from warehouses, in which the commodities tored account for the property of a trade enterprise. The value of wholesale sales also includes the value of sales realised on the basis of a direct payment or contract (agents, auctioneers), as well as the value of sales realised by settled transit consisting in the transfer of commodities directly from the supplier to the client, by-passing the warehouses which realise the delivery.

TRADE WAREHOUSES are the magazines of the economic entities engaged in the turnover of commodities. Trade warehouses are the organizational and functional units occupying separate storage space, equipped with the technical and organizational means as well as the personnel to service this means. 

Trade warehouses occupying:

· storage space (in m2) in secured warehouses, separated buildings, roofed warehouses, basements, storage sites as well as the rooms with purposes other than storage;

· usage capacity (in m3) containers with storage purpose (gas, liquid), siloeses for storage of granular, powdered or close-grinned goods.

Wholesale warehouses the main units of the wholesale trade, it could be the separated buildings (secured warehouses), roofed magazines (umbrella roof), siloeses, reservoirs and storage sites.

Storage space of the magazines – constitutes the part of the space in the storage houses (secured magazines), roofed magazines (umbrella roof), storage sites and other places with storage purpose (magazines taken on lease), which is devoted for storage of goods during the different periods.

CATERING ESTABLISHMENTS include permanent and seasonal catering establishments and outlets, the scope of activity of which is the preparation and sale of meals and beverages for on-site and take-out consumption. Seasonal catering establishments are open for a certain periods of time and operate not longer than six months in a calendar year. Portable retail sales points and vending machines are not treated as catering establishments.

Presented in the publication information about the catering establishments and their revenues are obtained from the inquiry survey of the catering establishments classified as the big or average units as well as the representative survey of the small units (SP-3).

There are following catering establishments:

· restaurants – catering establishments, with waiter’s staff accessible for all consumers, and offering the wide assortment of popular foodstuffs and dishes according to the menu;

· bars – catering establishments which are conducting activity similar to the restaurants, but offering more limited assortment of the popular foodstuffs and dishes. This group covered: the eating-houses, universal and milk bars, fast-foods as well as bistro, cafe, tea-rooms, wine-vault, beer-houses (pubs);

· canteens – collective nourishment establishments which are offering for the particular groups of the consumers the meals (especially dinner-meals but also supper and breakfast-meals);

· catering outlets – catering establishments which are conducting limited catering activity i.e. ice-cream parlour, buffets, quick-lunch bars, snack-bars;

REVENUES FROM CATERING ACTIVITY (including Value Added Tax) – cover the incomes from the sale of:

· trade goods (purchased and resale in the same condition or after re-packing or bottling) including alcoholic beverages;

· catering production cooking and confectionery’s products and other prepared for own needs;

· offered services – i.e. charges for the parking-places, cloak-rooms and left-language offices, as well as the revenues from the amusement activity, organization of the parties or hire of the rooms;

Supply of the selected products – is the quantity of products produced domestically, minus their exports and plus their imports. The supply corrected by the balance of changes at producers constitutes the domestic deliveries.

Stocks of products at the producers – final products stored in the producer’s magazines, devoted to sale,

Stocks of the own produced final products – final products, services, works (of which the construction and assembly production)

Stocks of goods – the material integrals of the floating assets, purchased by the real market price with the resale purpose;
Stocks of goods in trade warehouses – goods magazined by wholesale units in own storage houses or magazines of the retail sale outlets.

Stocks of goods in retail trade magazines – goods storage in the magazines owned by the retail sale outlets.

Trade rotation of the goods – the measure expressed the ratio between the value of average stocks and value of sale. This measure defined the average rate of the turnover.

Consumption of the selected commodities per capita - the source of the information are data about the domestic output, imports, exports, stocks at producers and in the trade enterprises. The production of the selected agricultural products (i.e. cereal grains in terms of processed products, potatoes, vegetables and fruit) were decreased by the consumption of those goods necessary for the production (sowing, pasturing, and the raw materials for the alcohol distillery or starch works). The terms of the four cereal grains – wheat, rye, barley and oats, are made according to the percentage share of the grind.

Franchising – the collaboration between enterprises which are quite separate in the scope of the law regulations, and one of them give to the other help in the field of managing, strategy or products, and the other (“taker”) stay independent.
Cash and carry (cash without delivery) – the way of the wholesale conducted in the self-services places, in which is offered wide assortment of the commodities (especially foodstuffs). The customer have the opportunities to chose and take out the purchased goods. The buyer charges of delivery expenses.
Discount trade – the different ways of the trade, based on the lower quality of the services offered to the customer for the lower prices. There are i.e. discount shops, cash and carry type of magazines, and other outlets offered limited assortment of the commodities which are very fast rotated but cheaper then usually on the given market. The margin in the discount outlets is lower then usually. In this kind of units are used the technologies with the smallest costs, self services of the sale and the assortment covered the most needed goods. Exposition of the commodities is very poor and sale space must be completely used.

The source of information are the results of the statistical survey conducted for the units employing 9 persons or less – the representative survey (SP-3, H-01/k), for the units employing 10 and more persons (reports: H-01s, H-01a, H-01g, DG-1, P-01, P-01m, F-01, SP) and for the units employing 49 persons – P-02, as well as Single Administrative Document SAD, INTRASTAT declaration and SG-01 “Statistics of gminas”.
The survey based on the SP-3 report covers the activity conducted by the legal persons and units without legal status as well as the natural persons conducting economic activity in the field of the retail or wholesale trade and catering – on the base of the economic activity application.
The SP-3 is reported by the sampled units classified into following groups of PKD from “G” and “H” sections: 50.1, 50.3-50.5, 51.1–51.7, 52.1–52.6, and 55.1–55.5. The sampling is based on the algorithm worked out by the specialist.

The frame used in the sampling is based on the Statistical Unit Base, which is also used in generalisation of survey results.

Structure of the retail sale is obtained from the outlets representative survey based on H‑01a report.

The information about number of catering establishments and their revenues  presented in the tables are obtained from the H-01g report, which is the base for the survey of the big and average enterprises conducting catering activity and representative survey of the small units (SP-3).

The value of the catering sale is given in real prices paid by the customers.

Retail sales grouping by the kind of activity:

	Specification
	Producing (non-trade) units according to PKD
	G section
	H Section

	
	
	Trade units
	

	
	
	wholesale
	retail sale
	catering establishments

	Motor vehicles, motorcycles, accessories
	3410,3420,3430, 3541, 3543,
	
	5010,5030,5040
	-

	Solid, liquid and gaseous fuels
	2310,2320,
	5151
	5050
	-

	Retail sale in non-specialised stores with food, beverages or tobacco predominating 
	
	
	5211
	-

	Other retail sale in non-specialised stores
	
	
	5212
	-

	Food, alcoholic beverages, non-alcoholic beverages and  tobacco in specialized sale points
	1541-1543, 1551,1552, 1561, 1562, 1583-1589,  1531-1533, 1511-1513, 1520, 1581, 1582, 1591-1596, 1598,
	5117, 5133, 5136, 5137-5139, 5131, 5132, 5134
	5221, 5222, 5223, 5224, 5225, 5226, 5227
	-

	Pharmaceutical , orthopaedic goods, cosmetic articles
	2451,2452,2441, 2442,3310
	5145, 5146
	5233, 5231,5232
	-

	Textile products, clothing and footwear 
	1711-1717, 1721-1725, 1730,1740, 1751-1754, 1760, 1771, 1772, 1821-1824, 1810, 1830, 1910,1920, 1930
	5116,5124,5141,    5142 
	5241,5242, 5243,
	-

	Furniture, radio, TV and household appliances
	3150, 3611-3615, 3230
	5115, 5143, 5147
	5244, 5245,5246
	-

	Press, book-shops, other sale in specialized stores
	2112, 2122-2125, 2211-2215
	
	5247,5248
	-

	Retail sale via mail order houses 
	
	
	5261
	-

	Other

	all PKD groups not mentioned in the given kinds of activity, in which the retail sale was noted


NOTES:

1. Relative numbers (indicates, ratios) are compiled as the rule on the base of the absolute figures expressed with more precision than those given in the tables.

2. Since 2000 presented data are classified according to the Polish Classification of Products and Services. Legal basis of the classification is the decree of the Council of Ministers dated 18 III 1997 – Journal of Laws no 42 item 264.
3. The “foreign property” term applied in the publication, describes the enterprises with foreign capital or that in which the foreign capital constitutes majority.

4. When computing per capita data in field of the consumption of the selected consumer goods (table 26) the population as of 30 VI was adopted. Data for 2000 and 2001 have been corrected in the result of including balance of population based on data of the Population and Housing Census 2002.

5. In 2004, as distinct from the previous years, data on the net of outlets and petrol stations, in frame of the enterprises employing 9 persons and less, are estimated on the base of the results of a representative survey conducted on 5% sample of these entities. The change in the way of data calculation is mainly due to the lack of information about organizational form of units included in REGON register. Using of new source for obtaining data, caused that data for 2003 changed, in comparison to the previous published.

